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M.V. Vikhoreva 

THE ROLE OF IMAGE OF THE CITIES IN THE CONDITIONS 

OF THE EUROASIAN INTEGRATION 

Geographical accessory of the cities, certainly, renders influence on formation 

of their image. In article the attention is focused that vety once again it is possible to 

be convinced, studying options of positioning and branding of the cities. Especially 

brightly it is shown in advance of the large cities which form the image proceeding 

from opportunities to be «center» or «capital» something. In the history of marketing, 

urbanistics and psychology there were already many reasonable representations capa-

ble to explain perception of image of the city by its inhabitants and visitors. The main 

features of image as complex of associative representations are extreme diffusion and 

a neraschlenennost that creates considerable difficulties on studying of its structure. 

You shouldn't forget as well about subjects of process of formation and advance of 

image which, first of all, residents are. 

Keywords: image of the city, social technologies, advance of image, geocultur-

al branding. 
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